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ABSTRAK
Pengaruh Corporate Governance Terhadap Hubungan
Corporate Social Responsibility Dan Nilai Perusahaan
Effect of Corporate Governance on the Relationship of




Penelitian ini bertujuan untuk mengetahui pengaruh corporate governance
terhadap hubungan corporate social responsibility dan nilai perusahaan. Data
penelitian ini diperoleh dari laporan keberlanjutan, laporan tahunan, dan laporan
keuangan, perusahaan yang terdaftar di BEI dari sektor satu sampai tujuh
berturut-turut selama tahun 2009-2010. Temuan penelitian menunjukkan bahwa
corporate social responsibility dan corporate governance baik secara bersama-
sama maupun parsial memiliki pengaruh signifikan terhadap nilai perusahaan.
Corporate governance sebagai variabel moderasi tidak berpengaruh pada
hubungan corporate social responsibility dan nilai perusahaan. Sebesar 30,5
persen variasi dalam variabel nilai perusahaan dijelaskan oleh variasi dalam
variabel corporate social responsibility, corporate governance, dan variabel
interaksi yang digunakan dalam model ini, sisanya sebesar 69,5 persen
dijelaskan oleh variabel-variabel lain.
Kata Kunci: corporate social responsibility, corporate governance, nilai
perusahaan
This study aims to determine the effect of corporate governance on the
relationship of corporate social responsibility and firm value. The data used in this
research were obtained from sustainability reports, annual reports, and financial
statements of listed companies on the Stock Exchange from sector one to seven
in a row during 2009-2010. Research findings showed that corporate social
responsibility and corporate governance either simultaneously or partially have a
significant effect on firm value. Corporate governance as a moderating variable
does not affect the relationship of corporate social responsibility and corporate
value. Of 30.5 percent of variation in firm value explained by variation in
corporate social responsibility, corporate governance, and interaction variables
that used in the model, while the rest of 69.5 percent is explained by other
variables.
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